The Impact Award is intended to reward and encourage the translation of scholarly
work into professional publication outlets, the publication of high impact industry
and government reports and major research-related media events. Specifically, it will
reward the publication of material in those outlets which create maximum impact

in terms of citation impact, media coverage or policy changes within the relevant
industry sector or social environment.

All academic staff are eligible for the award. Candidates can either self-nominate or
be nominated by another academic staff member.

Candidates will be assessed on a competitive basis
by an FRC sub-committee, including the Faculty
Research Director and a representative from each
school. Assessments will be carried out at the
beginning of each year.

The award of $1,000 will be deposited into the
candidate’s teaching and research account. The
successful candidate will also be awarded a research
plaque at the annual Faculty Award night.
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1. Candidates may self-nominate or be nominated by another Commerce
academic staff member.

2. Candidates should submit any relevant supporting material, including
citation awards/impact, other awards, related policy documents,
evidence of media coverage, etc.

3. Any publication submissions must be for the Award year.

4. Candidates can either self-nominate or be nominated by another
academic staff member.

5. Nominations (five copies) must be submitted to the Faculty Research
Manager by 31 December 2006.
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